MARKETING MANAGEMENT

MISSION STATEMENT

The Business and Public Service Division supports
the mission of the College by offering business/public ser-
vice-related courses and programs that prepare students
for employment or advancement in Georgia’s economy.

Our mission is to prepare students for employment in
a variety of positions in today’s marketing and manage-
ment fields. The Marketing Management program pro-
vides learning opportunities that introduce, develop, and
reinforce academic and occupational knowledge, skills,
and attitudes required for job acquisition, retention, and
advancement. We provide opportunities to upgrade pres-
ent knowledge and skills or to retrain in the area of mar-
keting management.

ASSOCIATE DEGREE AND DIPLOMA PROGRAMS

The associate degree and diploma programs in
Marketing Management prepare students for employ-
ment in a variety of positions involved in the marketing
of goods and services. Topics covered in the programs
include selling, buying for resale, advertising, and sales
promotion; management, entrepreneurship, and plan-
ning business operations; legal environment of business;
economics; computer operations; and elective courses in
personnel administration or other occupational areas.

The associate degree program extends the competen-
cies of graduates in the areas of accounting and finance
in order to enhance their ability to make sound financial
decisions. The associate degree program provides gradu-
ates with opportunities for continued career mobility and
facilitates continuing education at the baccalaureate level.

CAREER OPPORTUNITIES

Sales and service managers handle the distribution of
products and the delivery of services to customers. Sales
managers direct marketing staffs and coordinate the mar-
keting process by establishing sales territories, quotas, and
goals for sales representatives. Service managers supervise
workers in such fields as customer service, repair, record
keeping, and stock control. They often obtain information
from customers concerning the types of services desired.
In large retail establishments, a departmental manager
is responsible for the sales efforts of one area. They may
work with buyers, hire and train salespeople, and super-
vise the displaying of merchandise.

Graduates qualify for employment in the retail,
wholesale, and service industries working in the areas of
buying, merchandising, sales, advertising, display, per-
sonnel, or customer service. They also have the potential
for advancement to managerial positions.

ADMISSION REQUIREMENTS
Applicants must submit the following information to

the Admissions Office:

a. Completed and signed application for admission and
a $20 nonrefundable application fee;

b. Official high school or GED transcripts and/or official
college transcripts from all colleges attended in the
past (see General Admission Requirements); and

c. Valid COMPASS, ASSET, SAT, or ACT test scores (see
ASSET and COMPASS Placement Tests).

MARKETING MANAGEMENT CURRICULUM OUTLINE
Diploma Program (Major Code: MMO02)
Credit Required for Graduation: 85 quarter credit hours

Credits
General Core 18
EMP 1000 Interpersonal Relations and Professional Development 3
ENG 1010 Fundamentals of English I 5
ENG 1012 Fundamentals of English IT 5
MAT 1011  Business Math 5
Professional Core 29
ACC 1101  Principles of Accounting I 6
MKT 100 Introduction to Marketing 5
MKT 101 Principles of Management 5
MKT 103 Business Law 5
MKT 104 Principles of Economics 5
SCT 100 Introduction to Microcomputers 3
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Business Major

DIS 150 Business Internship

MKT 106 Fundamentals of Selling

MKT 108 Advertising

MKT 109 Visual Merchandising

MKT 122 Buying and Merchandising Management

Specialization Areas
(Students must choose one of the following options)

Marketing Administration Specialization
MKT 110 Entrepreneurship
Occupationally Related Electives

OR

Retail Management Specialization
MKT 125 Retail Operations Management
Occupationally Related Electives

MARKETING MANAGEMENT CURRICULUM OUTLINE
Associate of Applied Science Degree Program (Major Code: MMO3)
Credit Required for Graduation: 98 quarter credit hours

General Education

ECO 2105 Principles of Macroeconomics
OR

ECO 2106 Principles of Microeconomics

ENG 1101 Composition and Rhetoric

ENG 1102 Literature and Composition
OR

HUM 1101  Introduction to Humanities

MAT 1100 Quantitative Skills and Reasoning

OR

MAT 1101  Mathematical Modeling
OR

MAT 1111 College Algebra
OR

MAT 1127 Introduction to Statistics
PSY 1101 Introduction to Psychology
SPC 1101  Public Speaking

Professional Core

ACC 1101  Principles of Accounting I

ACC 2155 Legal Environment of Business
FIN 1191  Introduction to Finance

SCT 100 Introduction to Microcomputers

Business Major

MKT 100 Introduction to Marketing

MKT 101 Principles of Management

MKT 106 Fundamentals of Selling

MKT 108 Advertising

MKT 122 Buying and Merchandising Management
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Specialization Areas
(Students must choose one of the following options)

Entrepreneurship Specialization

ACC 1102 Principles of Accounting IT

MKT 110 Entrepreneurship

MKT 123 Small Business Management
Occupationally Related Electives

OR
Marketing Administration Specialization
MKT 109 Visual Merchandising
MKT 110 Entrepreneurship
Occupationally Related Electives
OR

Retail Management Specialization

MKT 109 Visual Merchandising

MKT 125 Retail Operations Management
Occupationally Related Electives

ENTREPRENEURSHIP CURRICULUM OUTLINE
Technical Certificate of Credit (Major Code: 5CC1)
Credit Required for Completion: 18 quarter credit hours

Technical Certiycate

MKT 101 Principles of Management
MKT 103 Business Law

MKT 110 Entrepreneurship

MARKETING SPECIALIST CURRICULUM OUTLINE
Technical Certificate of Credit (Major Code: 5CF1)
Credit Required for Completion: 19 quarter credit hours

Technical Certiycate
MKT 100 Introduction to Marketing
MKT 106 Fundamentals of Selling
MKT 108 Advertising

Electives

RETAIL MERCHANDISE MANAGER CURRICULUM OUTLINE
Technical Certificate of Credit (Major Code MER1)
Credit Required for Completion: 30 quarter credit hours

Technical Certiycate

MKT 101 Principles of Management

MKT 109 Visual Merchandising

MKT 122 Buying & Merchandising Management

MKT 125 Retail Operations Management
Electives
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SMALL BUSINESS MANAGEMENT ASSOCIATE CURRICULUM OUTLINE
Technical Certificate of Credit (Major Code: SBA1)
Credit Required for Completion: 18 quarter credit hours

Technical Certiycate

MKT
MSD
MKT
SCT

101
102
123
100

Principles of Management
Employment Law

Small Business Management
Introduction to Microcomputers

SMALL BUSINESS MARKETING MANAGER CURRICULUM OUTLINE
Technical Certificate of Credit (Major Code: 5BY1)
Credit Required for Completion: 32 quarter credit hours

Technical Certiycate

MKT
MKT
MKT
MKT
MKT

100
103
106
108
123

Introduction to Marketing
Business Law

Fundamentals of Selling
Advertising

Small Business Management
Electives

SUPERVISOR/MANAGER SPECIALIST CURRICULUM OUTLINE
Technical Certificate of Credit (Major Code: 5AZ1)
Credit Required for Completion: 20 quarter credit hours

Technical Certiycate

MKT
MKT

MSD
MSD
MSD

101
103
OR
102
103
104

Principles of Management
Business Law

Employment Law
Leadership
Human Resource Management
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